
Story Update: 
The Canadian Connection
Say “NAFTA” in Arizona, and we usually
think of relations with Mexico. But the fact
is, Canada could easily be our biggest
trading partner, and many successful busi-
nesspeople in both Phoenix and Tucson
are Canadians. Indeed, bizAZ first looked
at Arizona’s strong connection with
Canada more than a year ago, when an
economic partnership between Tucson
and Ottawa was being formed (“Northern
Exposure,” Jan/Feb 2003).

Now the Canadian government has
opened a consulate in Phoenix and a trade
office in Tucson.

What this could mean, says Phoenix-
based investment banker Glenn
Williamson of Nest Ventures, is a doubling
of trade between Arizona and Canada to
more than $5 billion within the next five
years. To ensure that happens, Williamson
solicited Tucson-based management con-
sultant Peter Vanderlee, who helped initi-
ate the highly successful Tucson-Ottawa
relationship, to assist in founding the
Canada-Arizona Business Council (CABC).

“We are interested in strengthening
economic and commercial ties between
Canada and Arizona,” says Williamson.
“Rather than government doing it, this will
be a business-to-business relationship.”

The two Canadian natives have since
assembled a board of successful
Canadian business leaders living in
Arizona and Canada to head this effort to
increase bilateral trade. 

The nine founding directors of CABC
read like a who’s who of local business.
They come from all over Canada and
include Paul J. Hill (Calgary and Regina),
president and CEO of Harvard
Investments, a real estate and technology
investment company; Peter Thomas
(Victoria), past chairman and CEO of
Century 21 Canada; Paul Matson
(Edmonton), director of The Arizona State
Retirement System; Joseph Koziak
(Edmonton), executive vice president of
Scottsdale biotech firm Isotechnika;
Lowell Thomas (Vancouver), attorney with
Snell & Wilmer; Richard Bazinet (Montreal),
CEO of business consultancy weXL; Peter
Vanderlee (Toronto) with Tucson firm AV
Innovations; Pat Walsh (Montreal), presi-
dent of DPM Global Financial Services in
Phoenix; and Glenn Williamson (Montreal),
CEO of Nest Ventures L.L.C. The lone non-
Canadian is legal counsel Robert Rogers
of Rogers & Theobald LLP in Phoenix.

Canadian Ambassador to the United
States Michael Kergin convened the inau-
gural meeting of the CABC board in
February. Serving as honorary chairmen of
the CABC are Gilbert Jimenez, director of
Arizona’s Department of Commerce, and
Colin Robertson, Canadian Consul General
in Los Angeles. 

Gov. Napolitano also has thrown her
support behind the private council,
according to Gail Howard, the governor’s
policy adviser for economic development.
“Obviously, Canada is a great market for
Arizona products,” says Howard. “We’re
up for doing anything we can to build busi-
ness relationships.” —Francine Hardaway

The Right Stuff
Local TV meteorologists Brad Perry, Sean
McLaughlin and Dave Munsey might be popu-
lar, but they’re not always right. And the watch-
ful eye of one man and his scrutinizing weather
watcher sits poised to either rain on their
parade or shower them with praise.

Tired of every station claiming to be the
best around, former meteorologist Bruce
Fixman founded WeatheRate in 2003. The
Phoenix-based business proclaims itself the
country’s only independent weather fore-
cast verification company. Every day
Fixman’s company performs the daunting
task of gathering data from 200 local TV sta-
tions in 50 major markets. Four-day fore-
casts, along with local observed weather
data, are fed into WeatheRate’s patented

WeatherTracker II
software, which
mathematical ly
calculates the
accuracy of each
station’s forecast. 

Twice per
year (March and
September), the
company crowns
one local meteor-

ologist the most reliable based on accuracy
of temperatures, precipitation, wind and fog,
among others, as well as severe weather
conditions and the timing of precipitation.
The March results announced KPHO’s Mike
Harvey as the reigning king of weather here.   

Having no affiliation with any TV sta-
tions, the company keeps its ratings unbi-
ased. Revenue comes from partner-
ships—the winning stations receive per-
mission to use WeatheRate’s name, logo
and exclusive seal of approval in their own
advertising and marketing campaigns. 

“Getting the stations to believe we
were for real took a little bit to get going,”
says Fixman. “Now we’re at the end of
our second weather-rating period and
we’ve had some success with our clients
from the first time around, so there’s more
interest.” For more information: weather-
rate.com —HK
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ARIZONA RANKS
Go ahead, pat yourselves on the back. Our two biggest cities
were recently named to Inc. magazine’s “Top 25 Cities for
Doing Business.” For large metro areas, Phoenix ranked No.
12, and Tucson landed at No. 8 for medium metro areas. 
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Canadian Crew: (L to R) 
Ambassador Michael Kergin, 

Glenn Williamson, 
Gilbert Jimenez, Colin Robertson

Reigning winner,
meteorologist 

Mike Harvey
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